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The world's leading online
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About Blooloop

Blooloop is the world’s premier online resource for attractions
industry professionals.

* Founded in 2005, we have been networking the visitor <l
attractions business community for over a decade. i . “y
Wicker Man — how Alton Towers’ red hot
wooden coaster was planned, developed and
* As we are only online, our entire expertise is focussed on delivered
optimising our web content, social media and our clients’
online profiles.

* We’re a recognised Google news source — one of only ! - R
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* We understand our clients’ businesses and work with
them to achieve their goals.

e Qurlarge, growing and highly targeted network of readers

Texas water and adwenture

has helped us develop over the years to become the o,
industry’s most trusted and reliable source for attractions e
industry news and information. 3 s iy

We use our influential presence to boost your
online marketing.

Disneyland and Univerzal
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“Blooloop's news and wide range of in-depth articles enable me to stay really well

informed and right up to date with the latest developments across the industry.”
Mark Fisher, Chief Development Officer Merlin Entertainments ’



Audience

Attractions industry professionals worldwide

At Blooloop we are continuously working hard to increase our
reach by keeping up to date with the latest SEO techniques and
investing in our website. Because we are only online we are

web experts, and our focus is on delivering the best possible
P _ g P other  READERS BY
results for our readers and our clients.

4% LOCATION

> 100,000 visits per month

and rising X
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Americas
50%

= “Blooloop is Best in Class.”
Luke Riley, Senior VP Village Roadshow Theme Parks



How Blooloop boosts your online marketing

. Advertising

Social
Media
® Content

® Directory

Events

Our Content Marketing
package is just £2500 for 12
months and includes a
directory listing, your news
content optimised and
promoted and 4 free job
listings

“Blooloop is the attraction industry's cool, independent, digital, global

communicator about what’s new, relevant and fun!”
Jim Pattison Jr., President Ripley Entertainment Inc 4



Directory
Company Profile - e R

FORREC Ltd.

jobs  Blocloop so

Your own mini website on

www.blooloop.com, boosted - S e
with our powerful online ! :
' IEEIEH
presence ...
, FORREC is an entertainment design company that creates
)\ : places of escape and destinations of distinction.
* Profile & contact information ~ [SESEESR" - e
* Videos & downloads N e i
° Social Media L i- ¥ L : nc s lnv;r—: e:'umretBBC\ rldw d wol ldw stlin gzcre: mrr;zr

* Image Galleries

4 FreeJobs

e Linked to your recent News
and Features h |, [ ———

e Client management tool to Tl o s
upload and manage your own
content.

“Blooloop is the best online source for this industry. The news and features are superb and

the whole site's worldwide scope is invaluable to us.”
Peter van BilsenSr., V.P. Marketing & Sales, Vekoma Rides Manufacturing BV
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Content

Create, Optimise, Promote

We take your news and optimise it for
the web.

")
IITEWRATER, “a

HOME  NEWS « VIDED « FEATURES o» BLOG EVENTS DIRECTORY )0

e promoted via our newsletters and
social media

* mobile and tablet responsive

B~ Leading expert in media-based
' attractions, Simworx, has
AN announced the opening of three

° Iisted in G Oogle N eWS 'rhree Major Attmctions by simw kav attrartinne at Nuihai's

Open at Dubai’s Hub Zero

Bth Novemnber 2016

* linked back to your directory listing g e smien Y & o=

Leading expert in media-based attractions, Simworx, has
announced the opening of three key attractions at
Dubai's immersive entertainment centre, Hub Zero.

N O CO pyW rite r O n yo u r tea m ? We Ca n The UK company has supplied a Robocoaster, an Immersive Tunnel

and a 50-seat, 4D cinema to the ‘gamers’ paradise’ located in the City

advise and help you to create engaging

The cinema experience, based on Japanese video game Asura’s Wrath
large curved screen and Cvistie projectors, 100F seats

news stories for the web e

“Blooloop has been our best and most consistent source for generating international

visits to our website.”
Mike Konzen, Principal PGAV Destinations 6




Recent

#BigBen in a new light. @dprojection e Kevin Murphy and 5 others liked or

Social Media o ok R
Expertise & Reach g

| would tend to agree that
with are heading for another 'ret...

Nicole Srock.Stanley of
[ dan pearlman Group on...

5 Likes » 1 Comment

[ SEE POST ANALYTICS |
All content on Blooloop is

. . . O g R e .. Andriy Maksymowych and 1 other 5
promoted via our influential O Sl e ® liked your group post 2h
SOCiaI media Channels ' Karmela Palma-Samson, MBA :

@ 41 300 fO llowers ﬁ SPIr-|Ri, ICAM and 42 others liked &
your group post

95 OOO fo I Iowe rs § Rahul Deshpande and 11 others ;

’ liked your group post 3h

O oo Blooloop & @Blooloop 23h _
loop. #Moomin fans get ready- less than
a year until Moomin Valley Park Pr—
18'000 members 5,700 fO”OWQrS opens in #Japan March 2019

@MoominOfficial bit.ly/2vilCAH

4,400 likes
O

“Blooloop has helped us increase traffic to our website and social media pages. They are

well respected and well known within the industry and are a pleasure to work with.”
Gemma Fabian, Marketing Manager Electrosonic /
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Advertising Options
Additional Exposure

m Ferrart world Abu DAl mamed Best Theme Park’ by MINALAC BaE

We have a wide variety of biookoop. TEa ven _____
advertising positions LA T_E_I =3 T s el e

. TI?ell_Etlloommlenainm:nt(entmcnmmgm f G0 o0 0 ¥
available. winnipes feBoay

o

The flexible Spot and Header i _
ads can be linked to the poDEEo <

Double Spot Spot ad rotating down

360600 through right column
. Cineplex. best known as a Canadian cinema chain. plans 1o 360°300
ixrh | il fi i brand The
Homepage Or Sectors or Just ::ce::::( ocation of its enterrainment centre brand T

one page or keyword.

w3ty proring for rurem

The Double Spot is available
on news and feature articles
for a particular sector.

All ads are mobile responsive.

“Without a doubt, Blooloop is the best online news source for the attractions industry. If you

want to know what's going on in the world of attractions, you simply have to read Blooloop.”
Shawn McCoy, VP Marketing & Business Development JRA 3



Advertising
Additional Exposure

For when you really want to
shout about it, we have the
Home Page Takeover for a week.

We also have a Video ad
available on the home orsector

pages.

If you would like to create a
bespoke package please contact
us.

* | MindTrek and Zer Latency to Open the

Largest Multiplayer Free-Roam VR Gaming
Arenas in the US

1

John Hogg, Senior Production Designer Universal Creative



Events

Networking and High Profile
Sponsorship

Save the date: 14 September 2018. We
will be hosting a blooloopLIVE
conference in the UK, supported by the
DIT and PwC. Our speakers are industry
leaders, our programmes focus on key
trends and we have great networking
opportunities.

We have our annual party at IAAPA in
Orlando - an invitation only event
attended by over 600 industry
professionals.

High profile sponsorship opportunities
are available. Please ask for details.

“The attractions industry leaders meet at blooloopLIVE events.”

Guy Nelson, President Dynamic Attractions
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Clients
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“Being part of the Blooloop community is vital to engaging with the world

of visitor attractions.”
Ngaio Harding-Hill, Development Producer — Live Events & Attractions Aardman Ainmations 11



Rate Card

Content Marketing

Advertising

Home

Sector (e.g. “Museums”)

News/Features per Sector

Our gold standard content marketing package includes your
directory listing on Blooloop together with news optimisation and

promotion and 4 free job listings: Only £2500 for 12 months

Video Header Spot Double
Spot

£3500pa £3500pa £2500pa n/a
£2000pa £2000pa £1500pa n/a
n/a n/a n/a £2000pa

Packages — Content Marketing + Advertising SAVE 10%

Examples:

Content Marketing + Home

Content Marketing + Sector

Video Header Spot

£5400pa £5400pa  £4500pa

£4050pa £4050pa  £3600pa
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Rate Card

Homepage takeovers

For when you have something you really want to shout about ...
Blooloop can now offer homepage takeover ads for a week.

/Find out more:\

Please contact
Ella at
ella.baskerville

02-Apr 2,000 | 02-Jul 2,000 | 01-Oct 2,000 | 31-Dec 1,000
09-Apr 3,000 | 09-Jul 2,000 | 08-Oct 2,000 | 07-Jan 2,000
16-Apr 2,000 | 16-Jul 2,000 | 15-Oct 2,000 | 14-Jan 2,000
23-Apr 2,000 | 23-Jul 2,000 | 22-Oct 2,000 | 21-Jan 2,000
30-Apr 2,000 | 30-Jul 1,000 | 29-Oct 2,000 | 28-Jan 2,000
07-May 2,000 | 06-Aug 1,000 | 05-Nov 4,000 | 04-Feb 2,000
14-May 2,000 | 13-Aug 1,000 | 12-Nov 4,000 | 11-Feb 2,000
21-May 2,000 | 20-Aug 1,000 | 19-Nov 2,000 | 18-Feb 2,000
28-May 3,000 | 27-Aug 1,000 | 26-Nov 2,000 | 25-Feb 2,000
04-Jun 3,000 | 03-Sep 2,000 | 03-Dec 2,000 | 04-Mar 2,000
11-Jun 2,000 | 10-Sep 2,000 | 10-Dec 2,000 | 11-Mar 2,000
18-Jun 2,000 | 17-Sep 3,000 | 17-Dec 2,000 | 18-Mar 2,000
25-Jun 2,000 | 24-Sep 3,000 | 24-Dec 1,000 | 25-Mar 2,000

@blooloop.com

- v
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FAQS

1) How often can | change my company profile content on Blooloop?

As often as you like. You’ll have a login to get into the easy-to-use admin panel which you can access at any
time. And whenever you change your content, your profile in our directory comes to the top of the listing.
We have some top tips to help you to create a stunning profile.

2) I don’t have a marketing department to create press releases. Can I still work with Blooloop?

Because all our content is original and optimised for the search engines, we don’t need to have a perfectly
polished press release from you. Whilst we don’t offer a press release writing service, we can give you simple
guidelines about what information we need from you to enable us to cover your news on Blooloop. Just send
us the info whenever you have something to shout about, and our team of writers will do the rest.

3) Are you just UK focussed?

Although we are a UK registered company, the vast majority of our readers and clients are international and
we cover attractions industry news from around the globe. For further details see page #3.

4) How do | make sure my content is optimised for SEO?

Don’t worry about it. We are experts in creating content for the web and we optimise all our content to
deliver the best results.

5) What about social media?

We’ve worked for years to build our social media network which complements the Blooloop website. Your
news will be promoted across our channels, significantly boosting visibility. We also offer regular social media
tips in our client newsletter to help you develop your own channels and expertise.

Any other questions? Contact Ella at ella.Baskerville@blooloop.com 14



What people say about us

“Blooloop is the attraction industry's cool, independent, digital, global communicator about

what’s new, relevant and fun!”
Jim Pattison Jr., President Ripley Entertainment Inc

“Blooloop's news and wide range of in-depth articles enable me to stay really well informed and

right up to date with the latest developments across the industry.”
Mark Fisher, Chief Development Officer Merlin Entertainments

“Blooloop has been our best and most consistent source for generating international visits to our

website.”
Mike Konzen, Principal PGAV Destinations

“Blooloop has helped us increase traffic to our website and social media pages. They are well

respected and well known within the industry and are a pleasure to work with.”
Gemma Fabian, Marketing Manager Electrosonic

“Blooloop is Best in Class.”
Luke Riley, Senior VP Village Roadshow Theme Parks

“Without a doubt, Blooloop is the best online news source for the attractions industry. If you

want to know what's going on in the world of attractions, you simply have to read Blooloop.”
Shawn McCoy, VP Marketing & Business Development JRA
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What people say about us

“Blooloop is the best online source for this industry. The news and features are superb and the

whole site's worldwide scope is invaluable to us.”
Peter van BilsenSr., V.P. Marketing & Sales, Vekoma Rides Manufacturing BV

“It’s the themed entertainment industry’s Bloomberg.”
John Hogg, Senior Production Designer Universal Creative

“Blooloop is great resource for current news and trends in our industry. In addition, | really value
their feature stories that go more in-depth with organizations highlighting their efforts in a wide

variety of topics including; guest engagement, entertainment, education and conservation.”
Jennifer Flowers, Director, Phoenix Zoo

“Emerging trends and insights are on Blooloop’s website. Blooloop is extraordinarily responsive to

our needs. We’re big fans!”
Guy Nelson, President, Dynamic Attractions

“Being part of the Blooloop community is vital to engaging with the world of visitor attractions.”
Ngaio Harding-Hill, Development Producer — Live Events & Attractions Aardman Ainmations
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